
 

 

 
The idResults Guide to Building a SUCCESSFUL WEBSITE 
Successful websites are innovative, they appeal to their target audience, connect with them, and 
deliver what they promise. They are typically easy to navigate, feature high quality images and 
leave a positive impression that inspires visitors to return and share the URL with others. 
 
Success has nothing to do with size or geographical location, but everything to do with: 
• Style 
• Design, and  
• Functionality 
 
Success can be measured, and the common ways are: 
• The number of visitors to a site (daily/weekly/monthly) 
• The number of times they visit 
• The length of time they spend on the site or certain pages 
• The level of interaction - bookings, comments, or purchases 
 
 
 
THE KEY FACTORS FOR WEBSITE SUCCESS   
Research helped idResults identify the key factors for website success. This by no means a 
definitive list and the result will depend on how well they are executed. But it is fair to say that if 
taken into consideration these provide a set of condition that will maximise your results. 

 
1. Define Your Goals 
Before you start, you must first decide what you want your website to achieve. Its purpose must 
be clearly defined, and anything that deviates from this should be questioned. 
 
2. 15 to 30 Seconds 
This is how long it takes consumers to judge a website. Fail to grab their attention and interest by 
what they see and experience in this time and they will be gone and may never return.  
 
3. Contemporary Design 
Web design is influenced by global trends and developments in technology. New trends in web 
design emerge each year and are quickly adopted. This is amplified by the competitive nature of 
the internet. Vertical scrolling, the use of large images, embedded videos and minimal written 
copy are typical of modern websites and more recently, dark/black backgrounds are replacing 
traditional white. 
 
• The average use-by-date of a website is around 3 years. 
• While being ‘on trend’ is important, the design must appeal to and connect with the target 

audience. 
 
4. Built-In Functionality 
In addition to providing information, a website can be engineered to reduce the administrative 
burden of a business, increase efficiency, and improve the customer experience. Online Forms  
 



 

 

 
and the ability to make an online appointment and payments are among the options worth 
considering. 
 
5. Engagement 
As a business grows, communicating to clients becomes more challenging. Modern websites 
provide a cost-effective solution for engaging customers and building relationships. When 
engaged, customers are also more invested and more likely to return. Adding a Site Membership 
Program is one of the features that can be added to achieve. This will allow approved members 
to access exclusive ‘Members Only’ pages. This could be a resource library with important 
articles, research results, videos etc. Members can be permitted to leave comments, upload their 
own material, and communicate with each other; allowing you to create your own online 
community. 
 
6. Strategic Alignment 
It is easy to get swept up by the creative process and forget the obvious - to maximise the long-
term return on your website investment, it should be aligned to the business strategy and support 
the business model.  
 
7. Income Generation/Cash Flow Improvement  
An online store selling related merchandise provides the opportunity to generate incremental 
sales and by allowing clients to pay directly and in advance for services can dramatically improve 
cash flow. 
 
8. SEO (Search Engine Optimisation) 
More than 90% of internet experiences begin with a search engine (i.e., Google, Bing etc). 
Research indicates that consumers rarely consider anything beyond the first page of results. The 
results can be optimised by meta tags, key words, headings, descriptive text, and hyperlinks. 
These are used by search engines and affect where your website appears in search results. 
 
9. Return on Investment (ROI) 
Like any other company asset, the amount spent on a website must made with consideration to 
the possible return on investment. The project costs can be offset by the income generated. 
Regardless, it is important to set a defined budget and manage it accordingly.  
 
10. Legal Compliance 
Failure to comply with Australian and international laws and regulations can have dire 
consequences. These include Copy Right, a Privacy Policy and Cookies Alert. Terms & Conditions 
of Sale is another and care taken they satisfy the Trade Practices Act. 
 
11. Robot Check, Pop-Up Lightboxes, Visitor Analytics & Afterhours Contacts  
These are common website features to be considered along with links to social media sites. 
 

12. To Blog or Not to Blog 
Including a Blog on your website is a terrific way to demonstrate your expert knowledge and 
experience, but it requires commitment. A Blog needs to be maintained and new material added 
regularly. Effective writing is a skill that not everyone possesses. Articles may need to be 
outsourced and everything checked by a third party. The cost must be budgeted for. 
 
 
 



 

 

 
13. Easy to Maintain and Edit 
Regardless of the web-building software you choose, it is important to check how easy it is to 
edit or maintain content. DIY will save additional costs. 
 
14. Ongoing Costs & Fees 
As well as the cost to build a website and generate content, there are ongoing costs that need to 
be budgeted for (i.e., hosting, data storage and email marketing etc). 
 
 


